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On July 1, 1999, Sanyo Coca-Cola Bottling Co., Ltd. and Kita Kyushu

Coca-Cola Bottling Co., Ltd. merged to form Coca-Cola West Japan

Company, Limited (CCWJ). Backed by an equity investment from The

Coca-Cola Company, Japan’s first Coca-Cola Anchor Bottler was born.

As an Anchor Bottler and strategic partner of The Coca-Cola Company,

CCWJ now plays a central role in Coca-Cola’s business activities in Japan.

 1 Consolidated Financial Highlights

 2 To Our Shareholders

 3 President & CEO Norio Sueyoshi on

the Medium-term Management Plan

 8 Reform From Within—the Medium-term

Management Plan

10 Responding to Buy-side and Sell-side

Trends

18 CCWJ’s Core Brands

20 Corporate Social Responsibility—

Contributing to Society

Contents
24 Six-year Summary

25 Management’s Discussion and Analysis

30 Financial Data

34 Consolidated Balance Sheets

36 Consolidated Statements of Income

37 Consolidated Statements of

Shareholders’ Equity

38 Consolidated Statements of Cash Flows

39 Group Companies

40 Stock Information/Credit Rating

Information

41 Corporate Data/Management

Forward-looking Statements

This corporate book contains statements regarding the Company’s future plans, strategies, projected performance and

outlook. These forward-looking statements are not historical facts, but represent management’s opinions and beliefs

based on information available at the time of writing. Readers are cautioned that any number of risks and factors

beyond the Company’s control could cause actual results to differ materially from those projected by the management.

These include, but are not limited to, economic trends, intensifying competition in the soft drink industry, market supply

and demand, and changes in taxation and other applicable laws and regulations.

Profile
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Aquarius

Developed in Japan and growing in stature as a global

brand, Aquarius is Japan’s most-loved sports drink.

Aquarius’ market share in Japan is 46%, with an over-

whelming 53% market share in CCWJ’s operating area.

In fiscal 2003, CCWJ developed the “Sport for

Life” campaign using all sports as the theme.

In fiscal 2004, CCWJ will promote a new

campaign—“BODY! Go! Go!”—to further

enhance the dominance of this brand.

Sokenbicha

Underpinned by the keywords refreshing, healthy and

beautiful, Sokenbicha is a tea for health- and beauty-

conscious people. CCWJ was first in pioneering

Sokenbicha for its own target region, prior to the

product’s nationwide launch. Sokenbicha has a market

share of 73% nationwide, and an impressive 78% share

in CCWJ’s operating area. Even today, Sokenbicha is still

synonymous with blended tea.

In fiscal 2003, CCWJ ran the “Naturally Naturally

Sokenbicha” campaign, but will launch a new

campaign—“So Beautiful, Sokenbicha”—in fiscal 2004,

to solidify this powerful brand.

Market Share in CCWJ’s Operating

Area by Category (2003)

Cola Canned coffee Sports drinks Blended tea

Coca-Cola Georgia Aquarius
Sokenbicha

78%
67%

53%

78%

No.1 No.1 No.1 No.1
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■ Donation of educational materials to
special schools

■ Donation of unicycles to elementary schools

■ Sawayaka Youth Rugby Tournament

■ Sawayaka Rugby Clinic

■ Sawayaka Youth Soccer
Tournament

■ Coca-Cola West
Japan Youth Soccer
Tournament

■ Japan Inter-High School Sports Meet
■ Japan Youth Soccer Tournament
■ H.I.H. Prince Takamado Trophy All Japan Inter-Middle School

English Oratorical Contest

Other

Contributions to
Regional Society

Regional
Events

Social
Welfare
Services

Sports
Activities
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Environmental
Activities

Regional
Environmental

Education
Support

Reducing
Waste and

Saving
Energy

Regional
Environmental
Preservation

Activities

Accredited with ISO 14001 certification

Three production plants of Coca-Cola West Japan Products Co., Ltd.
and the CCWJ head office have already attained ISO 14001 accredi-
tation for environmental management. Among those joining the ranks
of accreditation and developing environmental management systems
in 2003 were CCWJ’s Sales Division, all of the business sites of
Coca-Cola West Japan Vending Co., Ltd., and the head office division
of Nishinihon Customer Service Co., Ltd.

Coca-Cola Clean Day

With the aim of self-enlightenment on
environmental issues for each and
every employee of the group, CCWJ
runs its Clean Day activities on the
8th of every month in regional com-
munities.

School Biotopes

School biotopes are special refuges for wildlife
built by schoolchildren, with the help of their
teachers, parents and guardians. These
biotopes are an effective tool for environmen-
tal education, and are designed to help chil-
dren experience firsthand the intricacy and
wonder of natural systems.

Coca-Cola Ecology School

Under the guidance of environmental education instructors,
and with the trees, insects and other wildlife in the countryside
as the textbook, CCWJ holds environmental education
classes that provide important experiences for coexisting
with nature.

School Tree Planting

This program, with the theme, “Let’s create an oak
forest,” aims to foster an appreciation and love of
nature in children by inviting them to become the
“foster parents” of seedlings grown from acorns.
Students then get the experience of replanting the
tree on the local mountainside when it has grown
into a larger sapling.


